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7Ar1iqueness 
INTRODUCTION 
Rod Warnick, University of Massachusetts, suggests in his article 
that there are additional considerations in the marketing of recreational 
services that go beyond the traditional product marketing orientation. 
In his article he explores several of these unique differences. These 
are the foundations to the establishment of a theory of leisure business 
because these are the elements that distinguish it from other business 
fields. 
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